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Reach The 
Most Affluent 
Luxury Home 
Consumers 
in Greater 
Los Angeles

DIGS is the authority on local architecture, 

design and luxury real estate reaching the 

most affluent home consumers interested in 

architecture, interior design, kitchen & bath 

design, home furnishings and more.

With more than $1 billion of the best luxury properties 

advertised by top agents in our magazine every two 

weeks, DIGS provides an exceptional opportunity to 

reach the luxury home enthusiast in Southern Califor-

nia. Our magazine distribution of more than 65,000 

magazines delivered every month, combined with our 

digital reach, provides unparalleled market exposure 

for your brand to the home enthusiast audience in the 

most affluent areas of greater Los Angeles.

THE SOURCE FOR LUXURY REAL ESTATE
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VID
EO/PODCAST

               SOCIAL MEDIA

DIG
ITAL EDITIONS

DIGS ONLIN
E

 DIGITAL VELOCITY

200,000+

TOTAL AUDIENCE 
REACH PER MONTH

FOLLOWERS

25,500+

VIEWS YTD

696,000+

PAGE VIEWS YTD

1,680,000+ PAGE VIEWS YTD

12 Million+

IMPRESSIONS YTD

25 Million+

MINUTES WATCHED YTD

1,076,907

SUBSCRIBERS

3,685 USERS

1,539,474

Digital Reach
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Malibu

Malibu Beach Paci�c Palisades

Santa Monica

Palms/Marvista

Venice

Marina del Rey

Playa Vista

Playa del Rey

El Segundo

Manhattan Beach

Hermosa Beach
North Redondo Beach

South Redondo Beach

Hollywood Riviera

Palos Verdes Estates

Rancho Palos Verdes 

Rolling Hills Estates

Rolling Hills

Brentwood

Westwood Beverly Hills

Magazine Distribution

Westside

South Bay

South Bay 
•	23,000+ luxury magazines distributed to 

the most affluent neighborhoods

•	18,000+ copies delivered directly to the 
most affluent homes

•	4,000+ copies delivered to 350 unique 
high-traffic retail/business locations

Westside 
•	25,000+ luxury magazines distributed 

to the most affluent neighborhoods

•	18,000+ copies mailed to the most 
affluent homes

•	3,500+ copies delivered to over 300 
unique high-traffic retail/business 
locations

1X 6X 12X              24X

2-PAGE SPREAD  $1,795  $1,650  $1,595  $1,395 

FULL PAGE  $995  $895  $855  $795 

1/2 PAGE  $575  $525  $495  $475 

1/4 PAGE  $315  $285  $275  $250 

CUSTOM 

DESIGN 

INCLUDEDDIGS Magazine Ad Rates
*Prices for single market—South Bay or Westside
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t’s orientation week at University of Mississippi, 
and Cindy Ambuehl is sharing some advice with 
her youngest son, who will be playing Division 

I basketball at the school this fall. “I told him to get 
comfortable being uncomfortable,” declares Ambuehl. 
Wise words the agent has shared with all seven boys 
she’s raised with veteran actor husband Don Diamont, 
four of whom have gone on to play at the highest level 
of college athletics on scholarship. 

It’s clear Ambuehl takes her own advice: when the 
pandemic hit in 2020 and the real estate industry scram-
bled, she coolly closed over $200 million—her office’s 
best year yet. Last year was more of the same, with over 
$300 million of sales. And the trajectory continues in 
2022. “I’ve had the best first quarter in our history, and 
we haven’t taken our foot off the gas,” says Ambuehl. 

The leading Westside agent on her 
360-degree offering of real estate—
backed by a skillful staff and comfortable 
anticipation of what’s coming next.

W R I T T E N  BY  C O N S TA N C E  D U N N 
P H OTO G R A P H S  C O U R T E S Y  O F  T H E 
O F F I C E  O F  C I N DY  A M B U E H L

ENTERTAINMENT 
ELITE

Ambuehl is named 
among Variety’s 
Showbiz Real 
Estate Elite of 
2022, and has 
been since the 2020 
inception of this 
exclusive list.

COMPASS 
GOLD

Cindy Ambuehl 
ranks among 
the top 1% of all 
Compass agents

HOLLYWOOD’S 
AGENT

Ambuehl is 
among The 
Hollywood 
Reporter’s 
current 
Hollywood’s 
Top 30 
Real Estate 
Agents for 2021, 
its most recent 
year

Much also has to do with her 15 years in the business—
and there’s her staff, enabling Ambuehl to stay where 
clients want her, front and center in the field. “I’m not 
one of those agents that sends out all of my staff, and 
then the client never sees me,” Ambuehl says. “That 
never happens.” It’s not just answering calls and emails, 
or putting together marketing plans for properties that 
her office is busy with, either. They’re keeping Ambuehl 
well ahead of the curve in an industry that continues to 
change, and on behalf of a clientele that expects her to 
be well-versed in all of it. 

“We are dealing with people who expect perfection of 
themselves—and they expect it of those they hire,” she 
says of clients. “And you have to be up for it.” Ambuehl 
was an early adopter of social media and digital, and 
such campaigns are emphasized. There’s also a keen 
balancing of legacy channels, like coverage in the Los 
Angeles Times, if it makes sense for a campaign. “Now 
we as agents have to understand cryptocurrency and 
metaverse,” Ambuehl adds. “It keeps evolving, and we 
have to keep learning, understanding and implementing 
it—because our buyers are.”

Speaking of, it’s precisely her clients who Ambuehl 
understands best, herself having been part of the enter-
tainment sphere for years as a successful actor, and now 
as a real estate professional, where she’s a mainstay 
of annual Best in Hollywood lists. Ergo her staff is 
mentored to do things the Ambuehl way. Honor the 
process is doctrine for the luxury agent and her staff, 
and it has guided Ambuehl since her acting days. One 
doesn’t focus on the end result, i.e., the commission or 
the booking—one focuses instead on neatly resolving 
each step as it comes. And serving the client above all. 

“That’s how we continue to strive,” shares Ambuehl: “I 
never attach myself to the outcome.” 

FOUNDER, THE OFFICE OF CINDY AMBUEHL

CINDY AMBUEHL 

Like in the case of the sunny, $21 million Pacific Pali-
sades estate she just sold. “I worked hand in hand with 
the development team for three years,” Ambuehl says 
of 1529 Amalfi Drive. From finding the land to helping 
with design and landscaping, down to determining 
pool placement and the number of bathrooms (there 
are 10). The creative Ambuehl loved every minute of it 
and was not too surprised when the home sold within 
two weeks. But her clients’ stalwart confidence in her, 
she points out, was among the project’s leading rewards: 

“I feel extremely proud when I work closely alongside 
a client and earn their full trust and respect,” she says. 

“My number one priority in any transaction is always 
the client’s best interest.”

“  

”

“I feel extremely  
proud when I work  

closely alongside a client  
and earn their full  
trust and respect,”  

says Ambuehl.  
“My number one priority  

in any transaction is  
always the client’s  

best interest.”

I

Top: add caption here add caption here
Middle: add caption here add caption here

Bottom: add caption here add caption here

CINDY AMBUEHL 
CINDY@CINDYAMBUEHL.COM 
818.489.0282

Clockwise: Recently sold—1529 Amalfi Drive, Pacific Palisades 
($21,000,000). Currently for sale—401 Ocean Avenue, Unit 4, 
Santa Monica ($8,750,000) at sunset, and on the rooftop deck. 
Recently sold—S Canyon View Drive, Los Angeles (Price not dis-
closed). Currently for sale—1026 Corsica Drive, Pacific Palisades 
(Price on request).

Branded Editorial Content

SWEET DIGS | Cover & Feature Article Package

Includes front cover and 5-page feature article on home written by DIGS Editorial Director – includes architectural 
photo shoot of property for editorial, article placement on digs.net, feature cover home on DIGS THIS WEEK eNews-
letter, and social media blitz on DIGS digital platform.

COVER & 5-PAGE ARTICLE PACKAGE: $3,995.00

LIMELIGHT | Feature Article on Luxury Listing

DIGS LIMELIGHT is a 2-page/4-page article on an active listing, new 
development, or coming soon “off market” listing. Every home has a 
unique story to tell – LIMELIGHT tells it and differentiates the listing 
agent with an elevated marketing strategy.

LIMELIGHT 2-PAGE ARTICLE: $1,995.00
LIMELIGHT 4-PAGE ARTICLE: $2,995.00

INFLUENCER | Realtor Profile

Feature 2-page editorial in DIGS magazine 
that tells your influencer story and allows you 
to communicate your industry/market exper-
tise to our highly engaged audience across 
both print and digital.

INFLUENCER 2-PAGE ARTICLE: $1,995.00
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FULL PAGE

2-PAGE SPREAD

LIVE

LIVE

TRIM

TRIM

BLEED

BLEED

HALF PAGE
HORIZONTAL

QUARTER 
PAGE

HALF 
PAGE

VERTICAL

Advertising Specs
2-Page Spread   
Bleed .......  17.25” W X 11.375” H Final Size
Trim .........  16.75” W X 10.875” H
Live ..........  Allow .25” Safety From Trim

Full Page 
Bleed .......  8.875” W X 11.375” H Final Size
Trim .........  8.375” W X 10.875” H 
Live ..........  Allow .25” Safety From Trim

Half Page Horizontal
7.875” W X 5” H (No Bleed)

Half Page Vertical
3.875” W X 10” H (No Bleed) 

Quarter Page
3.875” W X 5” H (No Bleed)

Digital Requirements Format
» High Resolution PDF (300 Dpi)
» Fonts Must Be Embedded
» CMYK Color Mode

Note: 2-page spread and full page ads must include bleed.  
No crop and/or registration marks are necessary.

722 1st Street, Unit D, Hermosa Beach, CA 90254  |  310.373.0142  |  DIGS.net



SPACE RESERVATION 
DEADLINE

CAMERA READY ART DUE/ 
FINAL ARTWORK APPROVAL

ART DUE IF DIGS 
WILL DESIGN AD

OBSERVED HOLIDAYISSUE COVER DATE OFFICE 
CLOSURE

South Bay

2023 M AG A Z I N E  S C H E D U L E 

JANUARY FEBRUARY MARCH
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Westside

2023 M AG A Z I N E  S C H E D U L E 

SPACE RESERVATION 
DEADLINE

CAMERA READY ART DUE/ 
FINAL ARTWORK APPROVAL

ART DUE IF DIGS 
WILL DESIGN AD

OBSERVED HOLIDAYISSUE COVER DATE OFFICE 
CLOSURE
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